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Pengenalan

Perniagaan adalah semua kegiatan
urusan jual dan beli barang atau
perkhidmatan dengan matlamat untuk
mendopo’rkon keuntungan.

. g
< ~q! p
i g 1. Barangan atau perkhidmatan
o : | 2. Pertukaran nilai
A 3. Keuntungan perniagaan

) 4. Memuaskan keperluan dan
\ % M s kehendak pelanggan
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Infernet aodalah  sistem
rangkaian global komputer
yang saling berhubungan
untuk melayani pengguna di
seluruh dunia.

World Wide Web = SRR e
adalah  sistem  dokumen
hypertext yang dihubungkan -
melalui Infernet.
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Pengguncu Internet

# Malaysia
* . Stdtg,shk

2016: 24.5 Ju‘rc

Yy

Statistik menunjukkan jumlah pengguna Internet di
Malaysia dari tahun 2017 hingga 2023. Pada tahun
2017, 25.3 juta pengguna menggunakan Internet.
Angka ini diramal akan meningkat sehingga 29.4 juga
dalam tahun 2023.

Number of internet users in Malaysia from 2017 to 2023 (in millions)

35

29.4

30
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Pengguna Internet
4 Malaysia

. Sfuhsjlk

"

o 24 6 Ju’ro pengguna rangkaian sosial

97.3% Pengguno Facebook

S

eév‘;ﬁfga
Secara purata maijoriti
masyarakat Malaysia
menggUnOQOkOﬂ infernet ] Soclal networking users:
hingga 4 jam sehari. Malah ada 24.6 million

yang menggunakan  Internet ~
melebih 18 jam sehari. n @ n

Facebook Instagam  Youlbs
97.3% 57.0% 48.3%

Melebihi 18 jam Kurang
817 " dari 1 jam ’
13 hingga 18 jam 9.6% Googles  Twiter  Linekin
57% 31.3% 13.3%
9 hingga 12 jam 0
13.4% : Others
0.7%
Purata
penggunaan
Internet
seharian
"1 hingga

4 jam

5 hingga 8 jam 39.2%

23.9%

Sumber: Internet User Survey 2018, SKMM
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k. Iallan

Data from GlobalWeblindex
menunjukkan 80%
pengguna Internet antara
umur 16 hingga 64 tahun
telah membuat pembelian
dalam talian.

\

Pengguna Internet

4 Malaysia

Pembellan dalam

Data  dari  Kajian
Statista Digital Market
Outlook menunjukkan
masyarakat Malaysia
berbelanja dalam
talion melebihi USSé
billion dalom tahun
2018

E-COMMERCE ACTIVITIES IN MALAYSIA

PERCENTAGE OF ) RE T PERFORMING EACH

SEARCHED ONLINE VISITED AN ONLUNE PURCHASED A
FOR A PRODUCT RETAIL STORE OR PRODUCT OR SERVICE
OR SERVICE TO BUY SITE (ANY DEVICE) ONLINE (ANY DEVICE)

TIVITY IN PAST MONTH [SURVEY BASED]

MADE AN ONLINE MADE AN ONLINE
PURCHASE VIA A LAPTOP PURCHASE VIA A
OR DESKTOP COMPUTER MOBILE PHONE

62%

@0 . We
.| Hootsuite are. |

Sumber: https://datareportal.com/reports/digital-2019-ecommerce-in-malaysia
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Google.

E-Perniagaan adalah urusan jual
dan beli barang atau perkhidmatan
melalui Internet.
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Keperluan vtama:

1. Komputer dan
perkakasannya

2. Sambungan Internet

Printer

Wodew/Internet

Camera

;M.

G




E-Perniagaadn

Kedai atas talian (online marketplace) merupakan
laman  web e-dagang yang menyediakan
perkhidmatan jual beli barang dan perkhidmatan.

QShopee

LAZADA

- COM MY

LeloNng.my

e

www.Ilstreet.my




E-Perniag

X Malaysia Marketplace Comparis= X 4

&« C @ sitegiantmy/malaysia-marketplace-comparison/ * # & B8 @ H

i Apps @@ WhatsApp @ UUMPORTAL EE PHPMySQLinsert.. @ WebofSciencecon.. @ WANHUSSANWA.. G Google Other bookmarks
sitegiant

Malaysia Marketpiace Comparison
(Lazada, Shopee, PrestoMall, Lelong, Qoo10 & Youbeli)

There are few of marketplaces online. So, which one to go to? Confused? Here is a
comprehensive marketplace comparison guide for you.

PAYPAL . FAYILY EMBORIM a/t== B ' 'ozada

@ taods |- GEED

Monthly average estimated traffic (Jan 2020) : 12.44M
Average visit duration: 7 minutes 31 second

Lazada Malaysia started its operation in 2012. Today, Lazada
Group has expanded to Indonesia, Philippines, Singapore,
Malaysia, Thailand and Vietnam. It has become one of the
biggest eCommerce company in South East Asia, selling o wide

IoW Ip Ispiadolaq BubA Q

d-3 pdpiagag unbuipupqiad

- H range of products from consumer electronics to household goods.
—— = s o Currently, Alibaba Group is the major shareholder and owns 83%
E . 0 ) of shares of Lazada Group.That's why you can now purchase
] < [y Taobao products via Lazada as well!

DISAD

2. Shopee

Monthly average estimated traffic (Jan 2020) :27.82M
Average visit duration: 10 minutes 33 second

Shopee was launched in 2015, Shopee has expanded to the
countries including Singapore, Malaysia, Thailand, Indonesia,
Vietnam and Philippines. There are approximotely 89.4% of
Malaysian prefer to use smartphones to browse internet as
compared to desktops and laptops. Recognizing the importance of
mobile commerce, Shopee launched its own app ond it achieved
43% month-on-month (MoM) growth in 2016. This has made
Shopee to become one of the top app in mobile commerce.
Besides that, Shopee also launched the Shopee Coin to help
shoppers save more by collecting coins.

uppbBDIUID

= 3. PrestoMall (Formerly known as
[B)Prestors | T — Tistreet)

2 o ©

HEALTH. LOVE LIFE Monthly average estimated traffic (Jan 2020) : 175.01K
GINTELL Average visi ion: i

ge visit duration: 2 minutes 18 second .
Max Comfort Sumber:

R ot Thi Moo of Love

PrestoMall (previously known as Tistreet) is Malaysia’s largest

homegrown online marketplace. Currently, PrestoMall is operated hTTpS.//WWW.S”e
by Presto Mall Sdn. Bhd. Besides being an online marketplace, g|on1’ mY/mO|CIYS

PrestoMall also fulfills users’ shopping, entertainment, payment,
credit, travel and food needs. Shoppers can make hassle-free
mobile payments via PrestoPay for online and offline retail
purchases.

ia-marketplace-
comparison/

-
()
3
2

4. Lelong.my

Monthly average estimated traffic (Jan 2020) : 1.35M
Average visit duration: 2 minutes 26 second

Lelong.my is a Malaysia's homegrown and the oldest online
marketplace. Lelong.my offers widest products like mobile phones,
camera and gadgets, home appliances, fashion and accessories,
beauty and personal care, toys and even frozen food. Moreover,
Lelong.my is currently using Consumer to Consumer (C2C) and
Business to Consumer (B2C) business model




E-Perniagaan

Ringkasan Perbandingan

Malaysio
Morketploces

“ui

Background

¥
>l e

:
Average
Traffic (hug
19 - Jan 20)

Source:
similorweb

e

Commission

-

Payment
gateway Fee

%

Store set up
cost

Summary of Malaysia Marketplace Comparison

. Lazada

Marketploce which was
sared by Rocket
Inbernet from
Garrmaniy and currently

awned by Alibaba

1244m

Free

ﬁShcpee

Mobile-First
Marketploce o
by SEA group
(Pormeriy known o5

Garena)

27.82m

5%

2% {Starting from 15
July 2009)

Froe

@ Prestolall

Farmerly known as

youbaeli ~x

-

Gl

e Company
Maloysia's Losal
Marketploce oo

iis 15 1
behind Qoo Nisa

Locol morketplace in

Nstreet T joint venture eBoy Inc. Maoloysko since 2015
o and Gmarket Inc
175,00k 1.35m 30199k 183,26k

Ruate is vorked bosed

0-10% #12% 4%
on product category
% % F12% s
RM 438 per year
Free (Promo wilh SiteGiarnt RAMS0 Free

RM359 par year

Sumber:

https://www.sitegiant.my/malaysia-marketplace-comparison/




N

Kedai Atas Talian
Shopee

Laman web

https://shopee.com.my/

Seller Centre | Download | Followuson @ @ (?) Help  SignUp | Login

ﬁ Shopee Search for products, brands and shops

Oppo Case Handbag Women Men Wallet Casio Watches Women Shoes RedmiNote8 SlingBeg Seluar Jeans

o> M | - RM19 FREE SHIPPING o /

P . +10% CASHBACK { \

L T = i -
. MYDIN g g B |

- UP TO 30% OFF - Wil B e d Q) ok MEN:

k-4 @ ) 0 L) iy A 1% i
L2 > - B S

RM1 Deals Mum'’s Club Style by Shopee 10% Cashback Men's Sale

Shopee Mart Global Free Daily Coins

Shopee merupakan salah safu pelantar e-dagang
yang popular. lanya mula diperkenalkan di Singapura
pada tahun 20185. Negara lain yang turut
menggunakan Shopee adalah Malaysia, Thailand,
Taiwan, Indonesia, Vietham, Filipina, and Brazil.
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Kedai Atas Talian
Shopee

Untuk daftar akaun
baharu klik pada

’ [Sign Up]
\lsi maklumat yang
diperlukan.

(@ Help  signUp | Login

]

Sign Up Login

Phone Number

Please enter the code & ‘:?k45

Verification Code Send Verification Code

. By signing up, you agree to Shopee's Terms of Service & Privacy Policy

en She

CANCEL

g ©
- F=30 RO Vada

Login Sign Up

-

Email/Phone/Username

Password

'Cus 2

Forgot Password Need help?

s Mum's Club Style by Shopee

Untuk masuk ke akaun klik pada

[Login]. Masukkan  emel/no.
= telefon/ nama pengguna dan T
katakunci
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Kedai Atas Talian
Shopee

Membuat pembelian di Shopee

(1)

Masukkan nama produk yang dicari.
Contoh: ikan bilis

related searches

s " Pilih produk dan klik
ﬁ . untuk mendapatkan
. - maklumat penuh.

achen

B [Borong] Ikan Bilis Mata Biru Kopek Gred AAA Rangup - M Saiz
Ocean Papa (5006)

(3)

Papal/‘ay\, w0 RM30.00 exn
maklumat
penulh. “

Klik [Add To
Cart] atau [Buy
Now] untuk
buat pembelian.
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Kedai Atas Talian

Shopee

Menjual Produk di Shopee

(1)
Klik pada [Seller
Centre] di penjuru kivi

[aman utama Shopee.

B [Borong] lkan Bilis Mata Biru Ko % [§ Shopes Seller Centre

c 8 seller.shopee.com.my

B Apps @) WhatsApp @ UUMPORTAL [EE PHP MySQL Insert..

ﬁ Shopee Seller Centre  Go back to old Seller Centre >

Klik pada
[Add, New
Product]
untuk daftar
masuk produk.

Seller Centre

Follow us
SRy
(2 \\
7\

’ wanhussail

Download

X W Shopee - Wikipedia x| +

@ Web of Science con..,

[E] order
My Orders To Do List
Shin ard Things you need to deal with
ip Orders Pos 1
Return/Refund 0 0 0 0 Saturday
___________ «J UPDATE! Please’d
- 1 Unpaid To-Process Shipment Processed Shipment Pending Return/Refund Poslaju Operating Schedule fo
[=1 Product 1 Saturdays has been revised. Find out
My Products 1 1] 0 0 more norov o ‘
Add New Product : Pending Cancellat Banned Products Sold Out Products New - 10 February 2020
Suspended Product: I
___________
( Marketmg Cent My D*; — —_— —_— —_— —_— —_— —_— —_— —_— —_— —_— —_— —_— LB I
Marketing Centr An overviey ﬁ
My Ads L
== .4 [“] Product
X RM Oli( —
Finance
My Incom
My Balance I
sk Accoun |"l.-"|"l|l' Products
| ]

Suspended Products




Kedai Atas Tculicm\
Shopee

Menjual Produk di Shopee

ﬁ Home / My Products
=] Order
Al Live Sold out Suspended Delisted

My Orders
Ship Orders
Return/Refund Product Name

— Stock ~

3)

Add New Product

Klik pada [My
Product]
untuk melihat
senarai produk
yang telah
dimasukkan
dalam Shopee.

€ Marketing Centre

|~ Data

Suspended Products

15 Products ( 15

Marketing Centre

My Ads (&9

Finance
My Income
My Balance

Bank Accounts

Shell James bond Car
Series
RM16.49 - RM...Stock 2

Small Medium Crystal
(Original Crystal)
RM3.90 - RM1...Stock 3

(Crystal Sale RM1) Sm
all Crystal (Original C.

My Data RM1.00 Stock 6

Tiga maklumat penting bagi kedai di Shopee:

1) Nama kedai

Pilih nama kedai yang bersesuaian yang mencerminkan produk
dan perkhidmatan yang ditawarkan.

2) Gambar dan video

Muat naik maksimum 5 gambar dan video yang bersesuaian.

3) Penerangan mengenai kedai

Tulis penerangan
perhatian pembeli.

ringkas

mengenai

kedai bagi menarik
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E-Pemasaran

Pemasaran ialalh proses
menyampaikan nilai terhadap
produk dan perkhidmatan
kepada pelanggan bagi tujuan
menjual produk atau \
perkhidmatan.

menggunakan
Internet untuk
menyampaikan mesej
promosi kepada \
pelanggan.

v' Pemasaran melalui email
v Laman web

v' Sosial media

v Pay-per_click

v Enjin carian berbayar

v Blog




Pemasaran melalui
Media Sosial

Social networklng users:
24.6 million

oD

Facebook  Instagram Youlubs
97.3% 57.0% 48.3%

v Hasilkan kandungan yan
2 v o i permaion

mendopo’rkan "
erhcmcm melalui mechet
sosial. e

boleh menarik perhatian

o A dan mengalakkan
pembaca berkongsi
. dalam rangkaion social

Others mereka.

v mulut ke mulut elektonik
(eWoM)

16




; Pemasaran melalui

Media Sosial

Kelebihan

v Meningkatkan komunikasi
dengan pelanggan
v Mengalakkan kedatangan

pengunjung

v Meningkatkan potensi produk

v Meningkatkan pengaruh dalom
talian

v Menyampai mese] kepada
pelanggan dan rakan-rakan

v Masa nyata

v Menaikkan penarafan SEO

17
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E-Pemasaran

Apa itu blog?

Blog atau juga dikenali sebagai
weblog, merupakan laman
perbincangan atau maklumat
yang diterbitkan di World Wide
Web (WWW).

power Supp!

AN ARIAV




Ciri-ciri________|Blog___________[lamanWeb____

E-Pemasaran

Perbezaan Blog dengan Laman Web

Sifat  [NeliieI

Sifat kandungan

Kekerapan

kemaskini

Jangka hayat
kandungan

Interakdtiviti

Susunan
kandungan

teks, video dan

audio
Dinamik

Kerap

Pendek

Pelawat boleh

menulis maklum
balas terhadap

kandungan

yang dimuatkan

dalam blog
Berdasarkan

tarikh dan masa

Formal
teks, video dan
audio

Statik dan
Dinamik
Bergantung
kepada
keperluan
Panjang

Tidak
mempunyai
kemudahan
maklum balas

Mengikut
keutamaan
pemilik
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E-Pemasaran

Kelebihan Blog

Q lklan baharu, produk baru, atau maklumat
tambahan berkenaan produk boleh ditambah
secara berterusan. Tambahan ini akan dipapar di
bahagian paling aftas agar pelawat boleh
membaca maklumat terkini dengan segera
apabila blog dibuka.

O Pelawat boleh membuat tempahan, pesanan,
atau memberi komen terhadap produk atau
perkhidmatan anda.

QO Pelawat boleh juga membuat pautan kepadanya
atau menghantar emel kepada anda.

O Mudah untuk papar maklumat samada dalam
teks, grafik, gambar, video dan pelbagai lagi ke
Internet jika dibandingkan dengan laman web
tradisional.

QO Tidak memerlukan perisian pengarangan web
yang khusus, mudah dibina dan mudah
disenggara dari mana-mana sahaja asalkan ada
sambungan ke Internet.
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E-Pemasaran

Aplikasi bagi Membangunkan Blog

7 [; ;em o © & nitps//www.blogger.com/about/ B | O g g er
£¥ Most Visited @ Getting Started @) UUM Single Sign-On G Google @ SSPN-i - Portal Rasmi .. h .I..I.ps ://WWW . b | O g g er. C O m

r’a Blogger

Publish your passions, your way

Create a unique and beautiful blog. It's easy and free.

CREATE YOUR BLOG

Mg cw/é[ng Wﬂgv
e AT

(@) WordPress.com: Createa Free . X [iag

<« X @ © & ntipsy//wordpress.com e @ T meo e =
£F Most Visited @ Getting Started € UUM Single Sign-On & Google @ SSPN-i - Portal Rasmi ...
@ WordPress.com Products = Features = Resources v Plans & Pricing Login  Get Started

36% of the web is
built on WordPress.

Unlock the power of the most flexible website builder.

WordPress
https://wordpress.com/




E-Pemasaran
melalei Facebook

- -

) Wen Hussain Wan

B News Feeq

,Messange, @ ' Your Pages 3)~
; Watch !

? Marketpiace B PhotoVideo : Suggesteqd Groups
horteyts ¢ "0 Fnds ° Check in

Eowsgo Stories

Iy Sman ¢

[ KMICe?OlZ-UUM o
plore

3 Groupg

| Pageg

; Events

9 Fundrasers

& Fing Lists

v" Facebook merupakan apikasi perangkaian sosial.
v' Menghubungkan rakan-rakan dan keluarga secara

maya.
v Pengguna boleh meletakkan komen, berkongsi

gambar, video, berita dan sebagainya.
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E-Pemasaran
melal Facebook

V1S clear that the

technologqy needed to
create a centvalized

Website 1s  readily
avarlable ... the benefits

are many.”

Mark Zuckerberg

Pengasas & CEO
: I
‘t' Logo .
' 5Like
v Facebook dilancarkan :
pada Februari 2004. Butang Like

v Dimiliki dan dikendalikan
oleh Facebook.




E-Pemasaran

melalei Facebook

1) Layart:

hitp://www.facebook.com

Kawasan log masuk

Create an account

It's quick and easy.

| First name Surname
Mobile number or email address
R New password

Birthday

15 |~ Feb ~

1995 |~| @

Gender

O Female O Male O Custom @

By clicking Sign Up, you agree to our Terms, Data Policy and
Cookie Policy. You may receive SMS notifications from us and
can opt out at any time.

Create a Page for a celebrity, band or business.

2) Masukkan
alamat email
atau nombor
telefon.

3) Masukkan
katakunci.

4) Klik [Log In].

24



E-Pemasaran
melal Facebook

1) Layart:

hitp://www.facebook.com

Email or phone Password

Forgotien account?

First name Surname
Masukkan:
Mobile number or email address 2) NaVV\a (NaW\a
8 New password sendiri dan nama

15 |~ Feb |~| 1995 |~ @

3) Alamat email
4) Kata kunci

5) Tarikh lahir
6) Jantina

7) Klik [Sign Up]

Gender

O Female O Male O Custom @

By clicking Sign Up, you agres to our Terms, Data Policy and
Cookie Policy. You may receive SMS notifications from us and
can opt out at any time.

Birthday E bapa)

[ R A, S ——]
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melalei Facebook

“ Search Q

@ Wan Hussain Wan ...

Create Post

News Feed
° Messenger

g Watch

m Marketplace

@ Photoivideo X Tag Friends

Shortcuts
& CMS »

Stories

UU |-Smart %
KMK KMICe2012- UUM %

Explore

@ Groups

[[l Pages

Events 1
@ Fundraisers

g Friend Lists

Mohd Afandi
Md Amin

Norliza Zahari

Djasriza Jasin

% Wnewa
¥ Yesterday at 2:53 PM - &4

v See More.

-

Wan Hussain Wan Ishak

vvantHussainivvan
Ishak

Q Create

Update Info BJ = Activity Log | +++

Timeline v About Friends 370 Photos @& Archive More v
0 Intro # Create Post | & Photo/Video | B Live Video = \» Life Event
Add a short bio to tell people more about y @. ' What's on your mind?

Add Bio

B Photo/Video 8 Tag Friends

© checkin

& Friends v

Posts % Manage Posts = ListView QB Grid View

g Wan Hussain ~ Home

Comic Lim

Create &

Aour Pages (3) v

Suggested Groups See All

maklumat
- terkini

INSTANT GAMES MORE

™ 40 A
D8

TRENDING AMONG FRIENDS MORE

o2

@ Thien Lee Yin .

Timeline

v Laman profil

v' Koleksi
gambar dan
cerita
berkaitan
pemilik
akaun




E-Pemasaran
melal Facebook

Facebook
Wall

Facebook

boleh letak penerangan,
video, gambar dan
testimoni mengenai
produk. Pengikut boleh
memberi komen dan
maklum balas.




E-Pemasaran

melalei Facebook

Menulis di Facebook Wall

(1) Klik “What's on your mind?”

n Search

@ Wan Hussain Wan ... Create Post

News Feed
o Messenger

g Watch

=9 Marketplace

A Ppnotovideo

Create Post

(2) Tulis berita
.

A photoivideo

2 Tag Friends

© cneckin w2 Feeling/Activity

P | e Midan [~ Wt

(3)
Pilil
pembaca

‘Who should see this?

@ Public

Anyone on or off Facebook

+ & Friends
Your friends on Facebook

& Friends except...
Don't show to some friends

» More...

@ What's on your mind, Wan Hussain?

Q, ','g Wan Hussain

% What's on your mind, Wan Hussain?

2 Tag Friends o Check in

(4‘) Klik [Post]

Wan Hussain Wan Ishak
q'. Justnow - @ v

KMICe2020: Call for Paper
Bridging Knowledge and Technology towards Humanization

KMICe2020 invites full-paper submissions, which may address theoretical,
methodological or practical aspects related to Knowledge Management and
should revolve around the above theme (papers not explicitly addressing the
theme are also welcomed).... See More

oy Like (J Comment &> Share

© O e

@ Write a comment..

(S) Paparan di Facebook

28




E-Pemasaran
melaluc Facebook

Facebook Page

ﬁ Tudung Fareeda Online

5,’ Wan Hussain Home

I\ 0.1
Dengan

FAREEDA

Anda Nyata Jelita
Tudung Fareeda o
Online

;g‘;‘tudungfareedaonlme

Home

Warita Ber
Posts

udung”
1k Like 3\ Foliow A Share | ...

Videos

Photos @-" Write 2 poct
i Write a pos
About

Community




E-Pemasaran

melalei Facebook

Facebook Page

I -Fl Search Q T Wan Hussaim  Home  Creats
( 1) Create a Page
Connect your business, yourself or your cause to the worldwide community of people on Facebook. To get started, choose a Page category.
Pilih jenis page

yang hendak S
diwujudk Jnm

Business or Brand Community or Public Figure

Showcase your products and spotlight your brand and Connect and share with n your community, organization,

reach more customers on Facebook. team up or club.

Get Started Get Started

Business or Brand (2)

Connect with customers, grow your audience and showcase your

r

products with a free business Page Masu kkam nama Perm"agaam/

Page name

produk. Kemudian pilih

Add a category to describe your Page ;- tetapam katego V‘l'-

Business or Brand

Page name
Batu Kristal
Category
When you create a Page on Facebook the Pages, Groups and Events Policies —
Collectibles Store )

apply

== s

Street Address

ZIP Code

Phone Number {Optional)

Phone Number (Optional

Don't show my address. Only show that this business is in the City, State
region.
Nh

Masukkan alamat dan . |
maklumat lain.

Confinue
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E-Pemasaran
melal Facebook

Facebook Page

Batu Kristal

r
|
Batu Kristal
] Create Page QUsername
Home
. Posts
Evens like 3\ Folow 4 Share + Adda Button
See more ] {
x |
2 Invite friends to like your Page
' Automatically Respond to New I {
/ Visit Ad Center Messages -
Improve people's €xperience Contacting your 0110 Likes 1
| Page by Setting up automatic replies in °
> Messenger You can greet them, share more info
about your Page or tey them when youre away
/

-

toh page yang telah
giob\ﬁs?lkfn.g Bolelh masukkan
gambar profil dan banner
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